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'The Cowboy and the Indians’ 

Stars Gene Autry and Champ 
(Review) 

To the accompaniment of ring- 
ing war whoops and flaming war 
paths, Gene Autry rides with the 
Navajos of Arizona to protect 
their birthright in Columbia Pic- 
tures’ “The Cowboy and the In- 
dians,’” modern outdoor drama 
with old-West thrills, which op- 

ened yesterday at the 
Theatre. 

In his latest vehicle, the World’s 

Greatest Cowboy embarks upon 
a fighting crusade to rally the 
nation to the defense of the first 
Americans against would-be loot- 

ers of the Indian lands. Before he 
has achieved his objective, Autry 
has to tangle with pale-face raid- 
ers in the type of explosive action 
thas has made his name a by- 
word among action devotees. His 
straight-shooting, head-long rid- 
ing astride Champion, the World’s 
Wonder Horse, and strenuous fis- 
ticuffs are as much in evidence in 
“The Cowboy and the Indians” as 
in his other outdoor dramas. In 
addition, the novel story material 
of modern-day Indians lifts the 

movie several notches above the 
usual outdoor thriller. 

The script by Dwight Cummins 
and Dorothy Yost begins with 
Autry becoming disgruntled when 
Navajo sheep wander onto his 
ranch in order to graze. A brief 
visit to the Navajos changes his 
indignation to sympathy when he 
discovers the redmen’s plight. Be- 
sides suffering from malnutrition, 
the Navajos are preyed upon by 
Frank Richards, a shrewd trader 
who attempts to obtain precious 

Indian relics for a song. When an 
Indian chieftain is found beaten 
unconscious, and his valuable 
badge of office gone, a young 
brave who is slated to assume 

leadership, is blamed for the 
crime, 

But Autry, with the young In- 

dian, traces the culprits to Rich- 
ards and an aide. The cowboy and 
the Indian, cornered by the trad- 
er’s gang are the objects of a 
dangerous onslaught when the 
Navajos arrive at the critical 
juncture to rescue them. With 
this fight won, Gene arouses the 
nation to the plight of the Nava- 
jos and gifts start to pour in from 

all parts of the country. 
Autry gives another lusty per- 

formance, acting with his usual 
convincing naturalness. Famed as 
the singing cowboy, Gene also is 
heard in four melodies that fur- 
ther enhance his appeal in “The 
Cowboy and the Indians.” Sheila 
Ryan, the romantic feminine lead, 
plays a young woman who is half- 
Indian, half-white with convic- 
tion; Richards makes a crafty 
villain, and Hank Patterson is 
good as Autry’s ranch foreman. 

John English, veteran director 
of Autry’s films, again turns out 
an outstanding job for producer 
Armand Schaefer in this Gene 

Autry Production. 
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Cowboy and Indians 

Fly to Film Sites 
Gene Autry, the most air- 

minded Hollywoodian, flew the en- 

tire company of “The Cowboy and 
the Indians,” now at the ....... 

Theatre, to their location site at 
Pioneertown, Calif., 125 miles 
east, in the foothills of the San 
Bernardino Mountains. 

It was Autry’s seventh Colum- 
bia picture. Each of them was 
filmed at distant locations, and 
the companies were always flown 
there in chartered planes. 

Autry’s private plane, a twin- 
engined, seven-place Beechcraft, 
was used for shuttling back and 
forth between the location sites 
and Hollywood, making two 
round-trips daily, carrying play- 
ers, technicians and film. 
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CAST and CREDITS 
GenesAutiyeras. 5c Gene Autry 
Nan Palmer .................. Sheila Ryan 
"Smiley" Martin ...... Frank Richards 
Tom Garber ............ Hank Patterson 
akonnestcn eae Jay Silverheels 
Lucy Broken Arm ...... Claudia Drake 
Ronacen svete ee George Nokes 
Broken Arm ............ Charles Stevens 

Fred Bradley .................. Alex Frazer 
Blue Eagle ................ Frank Lackteen 
Chief Long Arrow Chief Yowlachie 
JOG Re eT ae Lee Roberts 
Sheriff Don Payne ........ Nolan Leary 
Miss Summers ........ Maudie Prickett 
Bob Collins ................ Harry Mackin 
Henderson ............ Charles Quigley 

and Champion 

Written by Dwight Cummins, Dorothy Yost; Directed by John English; 
Assistant Director, Jack Corrick; Director of Photography, William Brad- 
ford; Art Director, Harold MacArthur; Film Editor, Henry Batista; Set 
Decorator, Louis Diage; Musical Supervisor, Paul Mertz; Musical Director, 
Mischa Bakaleinikoff; Sound Engineer, Frank Goodwin; Produced by Ar- 
mand Schaefer; A Gene Autry Production. A Columbia Picture. 

STORY 
(Not for Publication) 

Gene Autry (himself) runs into opposition from "Smiley" Martin (Frank 
Richards), trader, when he attempts to aid a Navajo woman suffering from 
malnutrition. Doctor Nan Palmer (Sheila Ryan), half navajo and _ half 
white, tells Gene that Martin has been cheating the Indians for years. 
Meanwhile Martin and Bradley (Alex Frazer), a curio dealer, scheme to 
get a priceless blanket owned by Lucy Broken Arm (Claudia Drake), but 
Gene arrives in time to slug it out with their agents. When, Chief Long 
Arrow (Chief Yowlachie) is found, beaten unconscious, with his priceless 
turquoise necklace, a symbol of his office, gone, Lakohna (Jay Silverheels), 
young Indian slated to be next chief of the tribe, is blamed. The attack is 
traced to Martin by Autry and Lakohna who are, however, trapped by their 
enemies in the hills. They are saved by Indians and a sheriff's posse. Autry 
secures help for the famine-stricken Navajos from the public and the Gov- 
ernment. Lakohna becomes chief and, with Nan in his arms, watches Gene 
head back to his ranch. 

Autry Defends Indians 
In New Western Drama 
Hollywood has been eternally 

pre-occupied with Indians, and 

they have been incorporated as 
one of the staple ingredients in 
the Western thriller. 

In the beginning, Indians were 
the eternal enemy who jeopar- 
dized the security of the pioneer 
or settler as they pushed West. 
Mostly, they have been portrayed 
as cruel savages who interfered 

with the march of progress of the 
white men in America. 

World War II temporarily ob- 
scured the redman as a factor in 
outdoor thrillers because there 

were more potent enemies to be 

portrayed on American screens. 
But then things returned to nor- 

mal in the movie city, and the 
Indian was restored to his niche 
as a screen menace and partici- 

pant in the big Western action 
epic. 

But in Columbia Pictures’ 
“The Cowboy and the Indians,” 
now holding forth at the ....... 
Theatre, the Indian is portrayed 

Mat 1-A; Prod. Still No. 34 

THREATENING vengeance, Jay 
Silverheels urges Gene Autry to 
fight with the Navajos in Colum- 

bia’s “The Cowboy and the In- 

dians”’ at the Theatre. 

in a refreshing light, just as an- 
other human being with unique 
problems of his own, and not as 
a menacing savage. Starring Gene 
autry, “The Cowboy and the In- 
dians”’ portrays the cowboy star’s 
fight to defend today’s Indians 
against paleface raiders who 
would rob them of their birth- 
right. The plight of the Navajos 
of Arizona is then brought to the 
nation and Congress by the cow- 
boy star. 

There have been numerous oth- 
er pictures which have utilized 
the figure of the Indian. “Canyon 

Passage”’ also reflected the mod- 
ern approach to the American In- 
dian as not the dyed-in-the-wool 

savage so frequently portrayed in 

pictures as only good wnen dead. 
This big outdoor drama carefully 
documented one of the Indian 
rampages as stemming from the 
murder of an Indian girl by a 
white man and not flowing from 
the wanton Indian mind. 

Other pictures in recent years 
in which the Indian has loomed 
large in the story are ‘Red Riv- 
er,’ “Last of the Redmen,” 

“Drums Along the Mohawk,” 
“Fort Apache,” “The Unconquer- 
ed,” “‘Pursued” and even in the 

Bob Hope comedy, “The Pale- 
Face.” 

In addition to the World’s 
Greatest Cowboy, and Champion, 

the World’s Wonder Horse, “‘The 

Cowboy and the Indians” contains 
featured players Sheila Ryan, 

Frank Richards and Hank Pat- 
terson. John English directed for 
producer Armand Schaefer. 

Old West Thriils 

“The Cowboy and the Indians,” 

starring Gene Autry and Cham- 
pion, will start an engagement at 

the Theatre 
Their latest Columbia outdoor 
thriller is a modern story with 
old-West thrills laid in the Nava- 
jo country. Supporting players 
are topped by Sheila Ryan, Frank 
Richards and Hank Patterson. 

Dwight Cummins and Dorothy 
Yost collaborated on the script 
directed by John English for pro- 

ducer Armand Schaefer. The 
movie is a Gene Autry Production. 

eeeeee ee LIT AVILO «eevee ve se 

Cowboy and Indians Mat 2-A; Prod Still No. 28 

PALEFACE TREACHERY threatens the American Indian in Colum- 
bia’s ‘The Cowboy and the Indians” at the Theatre. In the 
scene above, star Gene Autry disposes of villainous Clayton Moore. 

Autry Is One-Man Army 
In Modern Indian War 

The fight of the Navajos to 
protect their birthright, aided by 
Gene Autry, provides the theme 
of Columbia Pictures’ latest out- 
door drama with their popular 
star. Coming to the ....... The- 
alrer v.castes , the film is titled 
“The Cowboy and the Indians” 
and again has Champion, the 
World’s Wonder Horse, combin- 
ing with the World’s Greatest 
Cowboy, to form the outstanding 
man-and-horse duo on the West- 
ern range. 

Autry is said to demonstrate 
that he’s a one-man army of fists 
and bullets blasting pale-face ren- 
egades, as the Navajos make 

their last stand in a modern In- 
dian war. Advance reports indi- 
cate that “The Cowboy and the 
Indians” contains the usual reli- 

able elements of the outdoor 
thriller that have made Autry’s 
pictures so popular. But, in addi- 
tion, there’s said to be an extra 
premium in store for Autry fans. 
Autry has delved into novel story 

material, the modern Indian, for 
his new film. 

The story concerns rancher 

Autry’s efforts to aid the Nava- 
jos of southern Arizona, in their 
struggle to maintain their few 
treasures and land from greedy 
white men. When an Indian chief- 
tain is beaten, and his priceless 

badge of office taken, a young 

Mat 1-B; Prod. Still No. 6 

GUNS BARK as Gene Autry goes 

on the warpath fighting to pro- 

tect Navaio Indians in Columbia’s 

“The Cowboy and the Indians” at 

the-.): . Theatre now. 

Indian leader slated to succeed 
him, is blamed. Gene, and the 
young Indian trace the real cul- 
prits to two white traders, but 
are cornered in the hills by the 
renegades’ henchmen. Saved by 
the timely arrival of the Indians 
and the sheriff’s posse, Gene then 
makes a dramatic appeal to the 
nation in erder to aid the famine- 
stricken Navajos. 

In order to duplicate the rugged 
and beautiful terrain of southern 
Arizona, Gene used Pioneertown, 
Calif., only a half-hour’s flying 
time from Hoilywood, for location 

shooting. Pioneertown, a few 

miles from Palm Springs, is lo- 
cated 4,500 feet high in the San 
Bernardino Mountains, just be- 
low Big Bear Lake. 

Gene is still the singing cowboy 
as of yore in his current movie, 
giving out with four melodies in- 
cluding “One little Indian Boy,” 
“Silent Night,” “America” and 

“Here Comes Santa Claus.” 
Autry’s supporting players in- 

clude Sheila Ryan, romantic lead, 
who portrays a woman doctor, 

part white, part Indian; Frank 
Richards, who plays the chief 
“heavy” and Hank Patterson. 

The script of “The Cowboy and 
the Indians” was written by 
Dwight Cummins and Dorothy 
Yost. John English directed this 
Gene Autry Production for pro- 
ducer Armand Schaefer. 

‘Cowboy and Indians’ 

Set to Open Soon 
Columbia Pictures’ “The Cow- 

boy and the Indians,” latest Gene 
Autry outdoor thriller, is due to 
arrive at the Theatre, 

Champion, Gene’s fav- 
orite mount, is also present again, 
while principal support for the 
cowboy star is furnished by 

Sheila Ryan, Frank Richards and 
Hank Patterson. 

Gene, as an Arizona rancher, 

is angry with the Navajos when 
their sheep overrun his grazing 
land, but discovering their sad 
state of affairs, allies himself 
with them in order to protect 
their birthright from greedy 
white men. After beating off the 
pale-face raiders, Autry rallies 
the country and Congress to the 
first Americans’ defense. 

Screen play of “The Cowboy 
and the Indians” was written by 
Dwight Cummins and Dorothy 
Yost. John English directed for 
producer Armand Schaefer, The 
movie is a Gene Autry Produc- 
tion. 



Cowboy and Indians Mat 2-B; Prod. Still No. 38 

THE COWBOY AND THE INDIANS stars Gene Autry (left) at the 

Theatre. This modern story with old-West thrills was directed 

by John English for Columbia Pictures and was produced by Armand 

Schaefer. 

‘Cowboy and Indians’ 

Filmed in Pioneertown 
Gene Autry, who usually flies 

his movie company hundreds of 
miles in order to obtain authentic 
backgrounds for his popular Col- 
umbia Westerns, found what he 
wanted for “The Cowboy and the 
Indians” practically in his own 

back yard—relatively speaking. 
He found a “bit of Arizona” 

only 30 minutes’ flying time away 

from Hollywood—at Pioneertown, 

California, a few miles from 

glamorous Palm Springs. What 
brought Autry and company to 
Pioneertown was that its terrain 
is almost identical to that of 
southern Arizona, the locale of 

“The Cowboy and the Indians”— 
hills and ravines, dotted with 
joshua, yucea, saguaro, mesquite. 

Even the snowcapped mountain to 
the westward was reminiscent of 
Mt. Lemmon, south of Tucson. 

In “The Cowboy and the In- 
dians,”’ now on view at the...... 
Theatre, Autry, as an Arizona 

rancher, helps the Navajo Indians 
of that state to defend their land 
from pale-face looters in a mod- 
ern story with old-West thrills. 

Situated 4500 feet up in the 
San Bernardino Mountains, just 
below Big Bear Lake, Pioneer- 
town is a 30,000-acre tract of land 
surrounding a unique little town 
composed of a “Main Street” bor- 
dered by buildings strictly old- 
West in design. Pioneertown’s 
history started when Dick Curtis, 

a cowboy actor, discovered that 

the country in-and-around what 
is now Pioneertown afforded the 
perfect setting for Westerns. 

In 1946 he purchased the orig- 
inal site of Pioneetown and, 

Champ's Adventures 

Rival Gene Autry's 
Champion, Gene Autry’s famous 

horse, currently seen with Gene 
in Columbia’s “The Cowboy and 
the Indians,” now at the 
Theatre, has done some strange 

things for a horse. Gene’s new 

outdoor drama narrates the strug- 

gle for existence of the modern 
Navajo Indians in Arizona. 

In 1939, Champion walked into 
the lobby of London’s swank, 
conservative Savoy Hotel; in 1941, 

he was flown all by himself from 
Hollywood to New York in a 

chartered plane; he rode in the 
elevator to the roof of New York’s 
Radio Center building; he walked 
up the steps of the Capitol Build- 
ing, in Washington, D. C.; and he 
had his hooves manicured in the 
barber shop of an elegant Cleve- 
land barber shop while Gene was 
getting a haircut. 

with 18 of his Hollywood friends, 
formed the Pioneertown Corpora- 
tion, headed by movie actor Rus- 
sell Hayden. 

Pioneertown’s natural beauty 
has since attracted several hun- 
dred families, most of whom pur- 
chased small ranches or opened 
businesses on “Main Street.” Al- 
ong this colorful thoroughfare, on 
which no automobiles (only hors- 
es) are allowed, can now be seen 

establishments with such flam- 
boyant names as The Golden 

Stallion Cafe, The Red Dog Sa- 
loon, The Wooden Indian, Pioneer 
Duds & Saddlery, The Grubstake, 
etc. Naturally, the citizens of 

Pioneertown dress strictly “‘west- 
ern.” 

Besides Gene and his favorite 
equine, Champion, the cast of 
“The Cowboy and the Indians” in- 
cludes featured players Sheila 
Ryan, Frank Richards and Hank 
Patterson. 

The script, authored by Dwight 
Cummins and Dorothy Yost, was 
directed by John English for pro- 
ducer Armand Schaefer. The mov- 
ie is a Gene Autry Production. 

Indians Ride High 

In New Autry Film 
Forty-six Indians, representing 

eight tribes, appear in Columbia’s 
“The Cowboy and the Indians,” 
starring Gene Autry at the 
Theatre. The redmen are all mem- 

bers of the Hollywood Indian Ac- 
tors organization. 

Autry’s new outdoor drama is 
concerned with the Navajo In- 
dians of Arizona and their fight, 
aided by Gene, to maintain their 
heritage against the depredations 
of evil white men. 

Champion, Gene’s wonder horse, 

also rides with the cowboy star 
in “The Cowboy and the Indians,” 
which features Sheila Ryan, 
Frank Richards and Hank Pat- 
terson in supporting roles. 

Airfield for Autry 
Yucca Village, a small settle- 

ment near 29 Palms, Calif., now 
has an airport—all because of 
Gene Autry. Notified that Autry 
wanted to fly his entire Columbia 
company there from Hollywood 
to film “The Cowboy and the In- 
dians,”’ in nearby Pioneertown, 
citizens of Yucca Village set to 
work to construct an airstrip. 
Gene’s latest Columbia outdoor 
thriller is now playing at the 

Theatre. 

Boy Scouts Rescue Gene Autry Leads Way 
In Blazing Film Trails Gene Autry’s Horse 

In Western Wilds 
This is the story of two boys, 

their adventure with a runaway 

horse, and how it contributed to 

the production of Columbia Pic- 
tures’ “The Cowboy and the In- 

dians,” new Gene Autry outdoor 

thriller now at the Theatre. 
The boys are Charles and John 

Kee, teen-age members of a 
mounted Boy Scout troop in Pion- 
eertown, Calif., the town in the 

towering San Bernardino Moun- 
tains which plays host to most 
Western production units. The 

animal, stand-in for the famous 
Champion, was being used in a 
scene wearing Champion’s $5,000 
saddle and bridle. 

Suddenly Champion’s stand-in 
took off over the hill like a streak 
of lightning. Wranglers failed to 
overtake him, so the next day 
sheriff’s deputies scoured the hills 
while chartered planes searched 
from the skies in a big horse-hunt. 

But the horse had disappeared 
with the saddle and bridle sorely 
needed for Champion’s scenes in 
the picture. Autry was worried, 
for his fans know his mount’s 
movie “duds” down to the last de- 
tail, and the chances of slipping 
over a_ substitute saddle and 
bridle were slim. 

At this crucial point, the Kee 
brothers roared into action. 
School-free the following day, a 
Saturday, they decided to join in 
the search. Pulling on their home- 
made chaps, they mounted their 

horses and rode into the hills. 
Where others had failed, they 

succeeded almost instantly. Be- 
fore they had been out an hour, 
they spotted hoof tracks and a 
parallel line which could only 
have been made by a trailing 
rein. They stuck doggedly to this 
trail for four hours and were re- 
warded when, topping a rise and 
coming into a small ravine, they 

saw the delinquent horse, stand- 
ing calmly by a Joshua tree. 

Riding triumphantly into the 
movie camp with the lost horse 
in tow, the boys were greeted with 
an ovation by the company, And 
Gene rewarded them with a gen- 
erous check and their first air- 
plane ride in his private plane. 

Besides Autry, an Arizona ran- 

cher who comes to the aid of the 
ravaged Navajo Indians of that 
state in ‘The Cowboy and the In- 
dian,” the human side of the cast 
is headed by featured players 
Sheila Ryan, Frank Richards and 
Hank Patterson. 

Dwight Cummins’ and Dorothy 
Yost’s screen play was directed by 
John English. 

se eee 

Autry Sings Again 

In Latest Western 
Gene Autry continues his sing- 

ing ways in his current outdoor 
thriller, ‘The Cowboy and the In- 
dians,” which is holding forth at 
the Theatre. 

The cowboy star sings four 
tunes in Columbia Pictures’ West- 
ern including “One Little Indian 
Boy,” “America,” “Silent Night” 
and “Here Comes Santa Claus.” 

Gene plays an Arizona rancher 
who comes to the aid of the Nava- 
jo Indians and aids them to de- 
fend their birthright from white 
looters, 
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Ancient Actress 

The oldest movie actress in the 

world has a role in Columbia’s 
“The Cowboy and the Indians,” 
starring Gene Autry at the 
Theatre. She is Felipa Gomez, 
103 years old, who was born in 

Mexico in 1846. Mrs. Gomez plays 
a Navajo woman whom Gene 

saves from starvation. 
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To many people, Gene Autry 
is just a Western star, although 
acknowledged as the top practi- 
tioner in his field. Autry is all 
that, of course, but besides is a 
unique innovator in a field which 
is as old as the movie industry it- 
self and where the general prac- 
tice is to repeat time-honored for- 
mulae out of sheer habit. 

In his current outdoor drama 

for Columbia Pictures, “The Cow- 
boy and the Indians,” now play- 
ing at the Theatre, 
Gene has turned to new material, 
the Navajos of Arizona. In the 
new Autry movie, Gene rides with 
the Navajos to protect their birth- 
right and lands from pale-face 
raiders. Further, Autry, in the 
movie, once he has disposed of the 
imminent threat to the Navajos, 

goes to the nation and Congyress 
in a dramatic appeal to help out 
the Indians who are suffering 
from various man-made ills. 

Perhaps Autry’s greatest con- 
tribution to the Western film was 
the introduction of music. Coming 
along at a time when the Western 
picture market sagged badly in 
popularity, Gene, a singer of cow- 
boy ballads for a radio station, 
came to the rescue with his sing- 
ing. Thus was created the singing 
cowboy—who has survived to this 
day, more popular than ever. He 
sings four songs in “The Cowboy 
and the Indians.” 

In his “Riders of the Whistling 
Pines,” Autry ever on the lookout 
for novel story material, described 

the dramatic fight of the Forest- 
ry Service against the ravages of 
the dreaded tussock moth in Nor- 
thern Idaho, winning the battle 
to save the massive pine forests. 
Gene, who loves flying and planes 
in real life, also saw an opportu- 

nity to introduce planes to the 
Western. Since the rangers who 
brought the dreaded tree disease 
under control had to spray the 
area from the air, there were 
planes in “Riders of the Whist- 
ling Pines.” 

The cowboy star has also blazed 
new trails in finding beautiful 
scenery to be photographed fer 
his Westerns.. Red Rock Canyon 
in California’s Mojave Desert, 
Tucson, Ariz., and now Pioneer- 
town, Calif., in the San Bernar- 

dino Mountains, where “The Cow- 
boy and the Indians” was filmed, 
have all lent their beautiful scen- 
ery as backgrounds for Autry 
productions. 

Gene even attempted to use a 
bit more romance than the usual 
Western is accustomed to have, 
but a deluge of protesting fan 
mail side-tracked this one. 

His famous mount, Champion, 
is also seen in “The Cowboy and 
the Indians,” as are featured sup- 
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GENE AUTRY sings and slugs his 

way to new screen glory in Col- 

umbia’s “The Cowboy and the In- 

dians,”” rousing outdoor action 

film at the ........ Theatre. 

porting players Sheila Ryan, 
¥rank Richards and Hank Pat- 
terson. 

The screen play was turned out 
by Dwight Cummins and Dorothy 
Yost. John English directed this 
Gene Autry Production for pro- 
ducer Armand Schaefer. 

Medicine Man 

Gene Autry, popular film cow- 
boy currently starring in Colum- 
bia’s “The Cowboy and the In- 
dians,” now on view atthe ...... 
Theatre, started on his way to 

fame by way of a traveling med- 

icine show. During summer va- 
cations, when Gene was a boy, 
he traveled through Texas, Okla- 
homa and Kansas. dispensing 
songs while his employer dis- 
pensed cure-alls. 

Hollywood Native 
Sheila Ryan, feminine lead in 

the Gene Autry starrer, Colum- 
bia’s “The Cowboy and the In- 
dians,” the current attraction at 
the Theatre, is another 

graduate of that popular prep 

school for prospective movie stars, 
Hollywood High. Miss Ryan plays 
a half-Indian, half-white doctor 
in the stirring outdoor drama of 
today’s Indians. 

Cowboy and Indians Mat 2-C; Prod. Still No. 47 

OLD-WEST THRILLS abound in Columbia’s “The Cowboy and the 
Indians” starring Gene Autry (left) at the .... . Theatre. Jay Sil- 
verheels and Sheila Ryan are featured in the exciting film. 
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AUTRY LEADS NAVAJOS 
AGAINST PALE-FACE 
KILLERS! 

COLUMBIA 

PICTURES 

| presents 

GENE 
AUTRY 
World’s Greatest Cowboy 

and CHAMPION 
World’s Wonder Horse 

in 

with 

Sheila Frank Hank 

Ryan - Richards - Patterson 
Written by Dwight Cummins and Dorothy Yost 

Directed by Produced by 

JOHN ENGLISH - ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION 

500-Line Ad Mat No. 303 — 3 Cols. x 166 Lines 

This ad also available in 2-column size. 

See 220-Line Ad Mat No. 207 on page 6. 



| SINGLE-HANDED... 

AUTRY BLASTS 

PALE-FACE 

RENEGADES 
...aS Navajos make 

last stand 
in modern 

Indian war! 

Sheila Ryan 
Frank Richards 

_ Hank Patterson 
| Written by Dwight Cummins and Dorothy Yost 

Directed by JOHN ENGLISH 

Produced by ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION 

400-Line Ad Mat No. 302 — 3 Cols. x 133 Lines 
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Note! 
Be sure to see 600-Line Ad Mat No. 4.01 (4 Cols. 

x 150 Lines) on the front cover of this press- 

book. This ad is also available in 2-column size. 

See 148-Line Ad Mat No. 205 on page 7. 
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GENE AND CHAMPION 
GO ON THE WARPATK 
to protect the first Americans 

against 
pale-face 
raiders! 

COLUMBIA PICT 

World's Greatest canhey, : . - | 

| with 

Sheila Ryan 
Frank Richards 
Hank Patterson 
Written by Dwight Cummins and Dorothy Yost 

Directed by Produced by 

JOHN ENGLISH” ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION * 

396-Line Ad Mat No. 208 — 2 Cols. x 198 Lines 
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Starts 

_ TOMORROW . 

GENE AND CHAMPION 
BATTLE PALE-FACE 
TREACHERY... 

COLUMBIA PICTURES 

presents 

GENE AUT 
World's Greatest Cowboy 

and CHAMPION World’s Wonder Horse 

Sheila Ryan - Frank Richards - Hank Patterson 
Written by Dwight Cummins and Dorothy Yost 

Directed by Produced by 
JOHN ENGLISH ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION 

294-Line Ad Mat No. 301 — 3 Cols. x 98 Lines 

AUTRY LEADS NAVAJOS 
AGAINST PALE-FACE 
KILLERS! 

COLUMBIA 
PICTURES 
presents 

GENE 
AUTRY 
World’s Greatest Cowboy 

and CHAMPION 
World’s Wonder Horse 

with 

Sheila Frank Han. 

Ryan - Richards - Patterson 
Written by Dwight Cummins and Dorothy Yost 

Directed by Produced by 

JOHN ENGLISH - ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION 

220-Line Ad Mat No. 207 — 2 Cols. x 110 Lines 

This ad is also available in 3-column 

size. See 500-Line Ad Mat No. 303 on 

page 4. 



WAR WHOOPS RING... 
WAR PATHS FLAME... 

as Gene 
rides with 
the Navajos 

to protect 

birthright! 

COLUMBIA PICTURES presents 

GENE AUTRY 
World’s Greatest Cowboy 

and CHAMPION World’s Wonder Horse 

FRANK RICHARDS 
HANK PATTERSON 
Dwight icra at tarsi Yost 

; Directed by JOHN ENGLISH 
Produced by ARMAND SCHAEFER & 

A GENE AUTRY 
PRODUCTION 

148-Line Ad Mat No. 205 — 2 Cols. x 74 Lines 

This ad is also available in 4-column 

size. See 600-Line Ad Mat No. 4017 on 

the front cover. 

blasts pale-face raiders 
from Indian stronghold! 

COLUMBIA PICTURES 
presents 

ami World’s 
Greatest GENE AUTRY :: 

and CHAMPION 

World’s Wonder Horse 

Sheila Ryan 
Frank Richards 
Hank Patterscn 

Written by Dwight Cum-tins 
and Dorothy Yost 

, Directed by JOHN ENGLISH 

Produced by 
ARMAND SCHAEFER 

A GENE AUIKY PRODUCTION 

HELD OVER | 
2nd BIG WEEK lee | 

World’s Greatest Cowboy 

nd CHAMPION 
World’s Wonder Horse 

Sheila Ryan * Frank Richards + Hank Patterson 
Written by Dwight Cummins and Dorothy Yost 

Directed by JOHN ENGLISH * Produced by ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION 

190-Line Ad Mat No. 206 — 2 Cols. x 95 Lines 

98-Line Ad Mat No. 204 — 2 Cols. x 49 Lines 

NOWT THEATRE 
AUTRY BLASTS PALE-FACE RENEGADES! 

COLUMBIA PICTURES presents 

GENE AUTRY oun 
and CHAMPION World’s Wonder Horse 

Sheila Ryan- Frank Richards -Hank Patterson 
Directed by JOHN ENGLISH Produced by ARMAND SCHAEFE 

A GENE AUTRY PRODUCTION 

GENE AND CHAM 
COLUMBIA PICTURES presents 

GENE AUTRY 
World’s Greatest Cowboy 

and CHAMPION 

World’s Wonder Horse 

Frank Richards 
Hank Patterson 

54-Line Ad Mat No. 202 — 2 Cols. x 27 Lines 

70-Line Ad Mat No. 203 — 2 Cols. x 35 Lines 

COLUMBIA PICTURES = ( 
presents » @ 

GENE 

AUTRY 4 
and CHAMPION = 

Sheila Ryan.’ 
Frank Richards - Hank Patterson ‘ 

A GENE AUTRY, PRODUCTION* 

28-Line Ad Mat No. 201 — 2 Cols. x 14 Lines 
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AUTRY FURY — 
blasts pale-face 

raiders from 

Indian stronghold! 

WAR WHOOPS RING... 
WAR PATHS 
FLAME 

COLUMBIA 2 

PICTURES 

presents 

Ad Mat No. 103 — 39 Lines | AUTRY 
World’s Greatest Cowboy 

oodCHAMPION TH y 
AND World’s Wonder Horse iB 0 

with 

Sheila Ryan - Frank Richards - Hank Patterson = 

COLUMBIA 
2 PRCTURES. 

presents a 

GENE AUTRY 
World's Greatest Cowboy 

and CHAMPION 
2 World's Wonder Horse 

Frank Richards - Hank Patterson 
Directed by JOHN ENGLISH 

Produced by ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION 

Ad Mat No. 104 — 65 Lines 

Sheila Ryan 

Frank Richards - Hank Patterson 
Written by Dwight Cummins and Dorothy Yost 

Directed by JOHN ENGLISH 
Produced by ARMAND SCHAEFER 

A GENE AUTRY PRODUCTION : 

Autry blasts 
pale-face raiders! 

Ad Mat No. 105 — 99 Lines 
presents 

GENE 

AUTRY 
and CHAMPION 

Sheila Ryan - Frank Richards - Hank Patterson 

Ad Mat No. 102 — 26 Lines 
‘ : POSSESS PSPSPS SSO OSS SSS SSSOS SSP SS SP OOS SSS SS SSS SSS SSS SSSSSSS OSSD 

Official Billing 
: COLUMBIN: PICTURES... °° 8 3. Se? 259, 
% presents 
st 

‘ CENE AUTRY 
3 Worlds. Greaiow Unwtey 2585 15% 

% and 

GHAMEINR 0 oe ge 25%, 
Works Wouter votes oo ee on ak 15% 

ir 

Sie Spee 100% 
with 

Sheila Ryan ¢ Frank Richards ¢ Hank Patterson... 25% 
q Gene's On The Warpath! mg 
at PN GENE AUTRY ‘ Written by Dwight Cummins and Dorothy Yost  __............. peters 10% 

7 and CHAMPION in $s 

, Directed by JOHN ENGLISH Produced by ARMAND SCHAEFER Tue INDIANS : wince tle oF MMR Re REE ENR 8 2 159 
; A COLUMBIA PICTURE 

A GENE “AUTICY PRODUCTION 5 re Oe at setae 10% 
% 
Oo Ad Mat No. 101 — 13 Lines 45559595595 99599995995999 959 IF 59599995995 9999599596$9$$5$995959555555550" 
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YSSSSOOOS SPSS SSIS SOO SISOS 

Trenton, N. J., recently staged an 

all-out “‘Gene Autry Day” promo- 

tion under the direction of RKO {¢ 

Capitol Theatre’s Henry Scholl. 

A giant parade climaxed the city- 

wide stunt, which included city 
SSSSSSSS9SSSS59S¢ 

government aid, newspaper and 
<a 

radio coverage, etc. Work this 

stunt locally in conjunction with 

“The Cowboy and the Indians.” 

e Go after Gene Autry dealers to de- 
velop and supervise the plan. 

e Get Mayor’s proclamation and ac- 
tive participation. 

e Get city departments and business 
associations to pitch in. 

e Newspapers and radio stations give 
“Gene Autry Day’ full coverage. 

e Local merchants set window and 
counter displays, co-op advertising, 

contribute parade prizes and prizes 
for other contests. 

SOSS SOS OOS OOS SO SO SSO OS OSS OSS OS SOS SS 

SOOSS: 

e Make sure that your Gene Autry 
Day parade is properly policed and, 
also, that it is well varied. 

SOSSSSSSSSS SS SSS SSSSSOSSSSSSSES: > 

RADIO SHOW 
Autry broadcasts every Saturday evening, 7 p.m., 

E.S.T., over the Columbia Broadcasting System. 

If there is a CBS outlet in your town, go after 

frequent spot announcements calling attention to 

the picture as well as to the radio program, co-op 

ad for radio pages, etc. 

BOOK SHOPS 
Arrange for book store and library displays 

around "The Cowboy and the Indians," using stills 

from the picture and full credits. 

POSS ; *% 

hd % Radio Spots °: y 

x WV 

15 SECONDS: War whoops ring and warpaths 4} 
flame as Gene Autry rides with the Navajos in $ 
“The Cowboy and the Indians.” Don’t miss Col- % 

umbia Pictures’ “The Cowboy and the Indians,” $ 

starring Gene Autry at the ...... Theatre be- x 
PINNING \. 9) ee wt yas & 

ra) 

30 SECONDS: “The Cowboy and the Indians” are 
on the warpath! Gene Autry and Champion battle 
paleface treachery in “The Cowboy and the In- 
dians,”’ new Columbia picture opening ........ 

AEARE Foes, Theatre. A modern story with old 
West thrills, ‘“‘The Cowboy and the Indians” is a 

tune-filled, gun-smoking drama, with Gene Autry 
blasting paleface killers to help the Navajo In- 

dians. See Gene Autry and Champion in “The 

Cowboy and the Indians” at the ........ Theatre 

beginning ..... 
DOSOSSO SOS SSO SS SS 
S¢ “A 

$$$99999999998S" 

OSC OSOS > 

Your playdate of 'The Cow- 
boy and the Indians’ should 
be prominent in all ‘Autry 

Day’ publicity. 

Stage a “Gene Autry Day 
In Your Town! 

SOD SOS SOSS SSIS PPP PG PPPS PP PP SPSS IS PPP PPPS SSS PSPSPS PSPSPS SS SSCS SSS SOB BSE SESE SS SSSSSESS 

AUTRY COLUMN 
Gene Autry’'s column, ‘Horse Sense," distriouted 

by McClure Newspaper Syndicate, 75 West St., 

New York, N. Y., appears daily in newspapers 

throughout the country. If it is carried by a paper 

in your town, work out such promotions as a co-op 

ad linking the column with your playdate, truck 

and newsstand posters, publicity stories on Autry, 

and a lobby blow-up of the column with credit to 

the newspaper and to your picture. 

MERCHANDISING 
Wherever possible, arrange for merchants to 

group cowboy-and-Indian-type merchandise in 

window displays and to advertise the merchan- 

dise extensively. Use stills and credit cards in 

displays. Newspaper advertising might be along 

the line: ''For the Cowboy and the Indians of 

Blanktown's Younger Set.. .' 

TRAVEL BUREAUS 
Travel agencies, railroad and bus terminals, etc., 

should have posters calling attention to the scenic 

West—''Home of the Cowboy and the Indians." 

Prod. Still No. 17 might be used along with full 

picture and playdate credits. 

YOU. 700, 
tan furs out 

PPPOPF SS PPPS PPP PSPSPS PPS SPS SSS SSPI SP PSOSOSSS. 

ae TERN ace accra SAA ACER BALE EERE LEE 

ON MERCHANTS WENT ALL OUT... 
with window displays and newspaper ads! 

POOOPSS SO SSS SOS SSS SS SSS SPS SOO SSS 
S< 

Shown is the 

8-page “Gene 

Autry Day’’ SESOSSESS SSPE ISOS OSS 
S&S 

brochure pre- ¥} 
pared after the % 

Trenton, N. J., % 

stunt, distribut- 

ed through Na- 
tional Screen 

Service and in- 
serted in_ this 
pressbook. The 

Put the 'Gene Autry brochure tells 
Day’ brochure into what happen- 
° A ed, how it hap- 
immediate work — peliadl did how 

for you! you can do it! 

TOY STORES 
Chain and variety stores should be approached 

for window and counter displays. Ring in as much 

Autry-endorsed merchandise as possible. 

Autry Music : 
Valuable music exploitation is possible 

with these songs from the film: 

“One Litthe Indian Boy” by Bob Builder 
unpublished) ; “America” (public domain) ; 

“Silent Night” (public domain); ‘Here 

Comes Santa Claus” by Oakley Haldeman, & 

published by Western Music, 6520 Selma ¥ 
Ave., Hollywood 28, Calif., recorded for ¥ 
Columbia Records by Autry (#37942). % % 

: ‘4 
% 

: 

. 

Columbia Records releases all Autry x 

recordings, and offers dealers a wide x 
WW 

range of promotional material, such % 
4 

. MZ 

as the window streamer shown above. 33 
A, 

Arrange for displays and see to it that % 
LY, 

recording are used on the air and in : 
» 

juke boxes. For details, and promo- ¥ 
“a, 

tional material, write to: % 
% 
%, 

Mr. Don Law % ¥ 
1473 Barnum Ave., Bridgeport, Conn. ‘ 

$$.$9$9996599S99S 9959956 9S 5596 5565666665% 
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SLACKS 
Twill and gabardine West- 

ern-type trousers are sold 

with Autry gun charms, 

sheriff badges, etc. Write: 

Mr. J. I. Greenstone, 

Greenstone-SternCo., 

230 Fifth Avenue, New 

York 1, N. Y. 

GENE AUTRY BELTS 
Gene Autry belts and suspenders are sold 

in chain and department stores, etc., via 

window and counter display cards like one 

shown. For details: 

Mr. Irving Slifka, 

M. Slifka and Sons, Inc., 

175 Seventh Ave., 

New York, N. Y. 

MOVIES 
Aids 

counter cards 

include 

(shown), one- 

sheet, 

dow stream- 

ers, display material. 

win- 

Write: 

GENE AUTRY WATCH 
Autry wrist watches are sold by lead- 

ing jewelers everywhere. Free ad mats 

and other dealer ads available. Write 

for name of jobber to: 

Mr. Lou Henry, 

Wilane Watch Company, 

93 Nassau St., 

New York, N. Y. 

Mr. T. H. 

Emmett, Hollywood Film Enterprises, 

6060 Sunset Blvd., Hollywood, Calif. 

AUTRY JEANS 
Display material, deal- 

er ad mats and other 

promotional material is 

available to department 

and other stores sell- 

ing these jeans. Write: 

J. M. Wood Manu- 

facturing Co., Box 1517, Waco, Texas. 

dised 

ers and dealer ad mats in various size: 

(sample shown). 

BUTTONS 
Celluloid buttons, 

felt pennants and 

Western novelties 

are available for 

giveaways, contest 

Philadelphia, Pa. 

GENE AUTRY BOOTS 
Youngsters’ cowboy boots are manufac- 

tured under the Gene Autry license by 

Graham-Brown Shoe Company, 

Dallas 2, Texas. These boots, sold in 

stores from coast to coast, are merchan- 

with window cards, window stream- 

prizes, etc. For prices and other details, 

write: Kim & Cioffi, 912 Arch Street, 

Ra 

get him a pair today. 

colors, Western styles. Ad mats and dis- 

A PAIR OF 

COWBOY BOOTS 
ff z your junior cowboy will enjoy... 

and a western atmosphere box 

for his treasured collec- 

tions, plus an autographed 

portrait of Gene himself. 

Make your junior cowboy happy, 

FIRM NAME 

With rodeo 

scenes and 

the Autry sig- 

nature, these cowboy hats come in range 

play material are available. Write: Mr. 

Marvin Sugarman, Miller Bros. Hat 

Co., 719 Broadway, New York 3, N. Y. 

e r 

GLOVES 
Genuine buckskin gaunt- 

let gloves are sold via 

dealer ad mats, easel 

and window displays. 

For details, write: Mr. 

William A. Nolan, 

Nolan Glove Company, 425 Fourth 

Avenue, New York 18, N. Y. 

GENE AUTRY BOOKS 
For information about Gene Autry's "Gunsmoke 

Yarns,"' a 25-cent anthology, and "Gene Autry 

Comics,’ write: Mr. Russ Tippet, Del! Pub- 

lishing Co., 261 Fifth Ave., N. Y., N. Y. For 

information about ‘Better Little Books” as well 

as Autry novels, write: Mr. Lloyd Smith, Whit- 

man Publishing Co., 1220 Mound Ave., 

Racine, Wisc. 

J 

SOOO S SOLOS E SIPS DOLE SPD SSSI SD PPLD SSS PDIP ELP APPEL EP PP PELL PPLE LPL PPPP ELL PL PPI DD PPP LPP PP IID P PPPS SPP LAA AP EEA LALA AS 
& ei 
. Other Gene Autry Licencees 
4) 
. 

. In addition to the tie-ups described above and on previous by writing direct to the manufacturer. Promotional mater- 
4, 

. . . e . . 

s page, Gene Autry has endorsed merchandise named below. ial including dealer ad mats, window and counter displays, 
¥ 

. 

4 The list of retail outlets in your community can be obtained etc., is available from many manufacturers. 
4 

3 LARIATS: C. Richard Fonger, NOVELTY TOWELS: Mr. Lew HOLSTERS, COWBOY SUITS: PAJAMAS, WESTERN SHIRTS: WOOLEN SWEATERS: Mr. Wil- 

me 10535 Laurel Canyon Blvd., Abelson, U.S. Terry Products Co., Mr. Milton Henry, M. A. Henry Mr. David Jablow, I. Jablow & liam Stern, Pickwick Knitting 

% Pacoima, Calif. 20 West 31st St., New York 1, Co., Inc., 1107 Broadway, New Co., 1107 Broadway, New York Mélls, Inc., 39 West 29th St., 

GUITAR PENCILS: Mr. Gene 
s Cobb, The Bla-Co Co., 4375 Pen- 
% rose St., St. Louis 15, Mo. 

% COWBOY TIES: Mr. Henry Bo- 
x dek, Bodek Cravat Co., 47 Or- 

chard St., New York 2, N. Y. s> 

4) 

% POLO, SWEAT SHIRTS: Jj. T. 

A, 

A, 
A 

SoS 

Flagg Knitting Co., Florence, Ala. 

§ 655555599999 9999S SSS 9 9999999 SSE ESES SS SSS S99 SS PPOS SSS SSS SSS SS SS SSS SSS SSS SSS SSP PSPS OOP OS SPSS SPSS SESS SPP PSPSPS 565$9$966565656568 
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N.Y. 

BOYS’ SOCKS: Mr. Barton L. 
Goldberg, Sport-Wear Hosiery 

Mills, Ine., Empire State Bldg., 

Suite 905, New York, N. Y. 

WALLETS: Mr. S. E. Knee, Aris- 
tocrat Leather Products, Ince., 

292 Fifth Ave., New York 1, N.Y. 

York 10, N.Y. Also: M. A. Henry 

Co., Litd., Box 301, Scarboro 

Junction, Ont. 

RODEO SUITS: California 
Ranch Wear, Inc., 1401 S. Broad- 

way, Los Angeles 15, Calif. 

HAIR BRUSHES: Mag’s Co., 163 

Myrtle Ave., Brooklyn 1, N. Y. 

rH, NS YY. 

TOY TELEVISION SETS: Holly- 
wood Toy Television Corp., 1259 
S. Talman Ave., Chicago 8, Ill. 

PISTOLS: Mr. Lewis S. Bixler, 
Jr., Kenton Hardware Co., Ken- 

ton, Ohio. 

New York 1, N. Y. 

WESTERN SCARVES: Mr. Ed- 
ward Glick, Miller & Co., 1636- 

40 Lawrence St., Denver Colo. 

TOOTH BRUSHES, POWDER: 
One Use Tooth Brush Corp., 3118 
West Magnolia, Burbank, Calif. 



AUTRY FAN PHOTO 
This autographed 

7!/7," x 9" Gene 

Autry fan photo 

in full color is 

valuable as give- 

aways, contest 

prizes, in window 

displays, etc. 

Photos are sold 

in units of even 

thousands, $6.50 

per thousand. All 

photographs will be shipped express, collect. 

Send check or money order, in advance, to: 

Publicity Department, Room 903 

Columbia Pictures Corporation 

729 Seventh Avenue, New York 19, N. Y. 

IN COSTUME! 
Playing "cowboys and Indians" is a regulation 

childhood pastime, and a local newspaper might 

capitalize upon the fact by acting as "host'' to 

a special matinee performance of your picture. 

Youngsters dressed as cowboys and Indians 

should be required to present at the boxoffice a 

special coupon or series of coupons carried by 

the paper. Promoted prizes might be given for 

the finest costumes. Be sure the newspaper car- 

ries ample publicity on your picture and playdate, 

both before and after the costume matinee. 

PLAY AREAS 
Post signs in vacant lots, playgrounds and park 

play areas—with Park Department or other offi- 

cial permission, of course!—reading: "This Space 

Reserved for Blanktown's Young Cowboys and 

Indians, (signed) Gene Autry, State Theatre." 

Give sponsoring city officials credit signs, of 

course. Arrange for newspaper photographs of 

local dignitaries placing the signs, in a special 

ceremony attended by youngsters in cowboy and 

Indian costumes. 

STREET ARROWS 
Locally-printed street arrows are appropriate 

with your picture. Plant arrows on poles, fences, 

etc., all pointing towards theatre. Copy: " ‘The 

Cowboy and the Indians’ Went That Way! 

(signed) Gene Autry, State Theatre." 

Color-In Mat 
This color-in mat should be dis- 

tributed as widely as possible, by 

street and lobby handout, and 

as a package-stuffer and mailing 

piece. Arrange with local mer- 

chant to offer prizes in a color- 

in contest, in exchange for his 

advertisement on the back of the 

color-in herald. Display all col- 

SSSSSSSSSSSSSSSS9G5S99SGOSN 
or-ins submitted in your ad- 

vance lobby, or in window of 

cooperating store. 

—SDDDS OS SOSS SSS SS DPP PPI SPSS SSP P SSS PS SPSS SSS SP POPS OOPS OPO OSOSE, y 

POS Order 2-column Mat 2-D {shown above) or 3-column Mat 3-A ([4!/." deep) from 
your nearest exchange of National Screen Service. 

STREET BALLY 
Cowboys and Indians make a "natural" street 

bally for "The Cowboy and the Indians." Send 

them through the streets mounted, with the 

"cowboy" strumming a guitar if possible. Your 

bally "Indians" might be unmounted, beating In- 

dian war drums if any are obtainable. Signs 

worn by the bally men contain full credits. 

SETPIECE 

Mount and cut out the 3-sheet, as shown here, 

for an exciting advance lobby setpiece. Move 

setpiece out front, current. 

SCHOOL STUFF 
A number of school routines might be worked 

out. History classes might discuss position of the 

Indian in American life today. Essay contests on 

the subject could be built up with tickets as 

prizes. Stage art class contests for Indian blanket 

designs, and manual training class contests for 

moccasins or necklaces. 

INDIAN RELICS 
If there is a museum, public or private, contain- 

ing Indian relics, or if there are private collectors, 

arrange for a lobby display of Indian blankets, 

arrows, headgear, etc. Try for a department 

store display, in conjunction with a special sale 

of Western goods, which can be extensively ad- 

vertised and publicized. 

TRAILER 
Excitingly previewed in this action trailer are 

the Gene Autry thrills and tunes of ''The Cowboy 

and the Indians." 

Screen Service exchange. 

Order from your National 

3 STILL SETS 
Available for your campaign from National 

Screen Service exchanges: 

1) production set of 25 flat stills; 2) newspaper set of 
15 upright star heads and scenes from the film; 3) pub- 
licity-exploitation set (stills used for scene mats and in 
exploitation campaign). 
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YOU, 700, 
can turn out 

record crowds 

like this for 

your Gene Autry 

Day celebration. 



One of th e many bands in the parade. 

“Gene Autry boy 

; — thanks t 
on-minde promot 

eaire. 
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Local radio stations 

cooperated to the fullest extent in pore 

to promote ‘Gene Autry Day.” Disc loceeys 

played Gene Autry records in advance with 

plugs for the promotion and the parade. Sta- 

tion WBUD conducted an essay contest on 

“Why Gene Autry Is A Great poeucan: 

News programs originating locally soso 

the latest developments each day. Station 

WTTM gave on-the-spot parade coverage. 

television .. 

Columbia Broadcast- 

ing System’s nearest television one WFIL, 

Philadelphia, ran an advance Taneheee 

“Gene Autry Day,” and sent a television 

cameraman to photograph the parade and 

festivities on ““Gene Autry Day” for later 

“rebroadcast”’ on its news programs. Local 

hillbilly television shows helped build up 

the event by singing and playing Western 

songs “inspired by ‘Gene Autry Day’. 
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NOW USE THIS STEP-BY-STEP PLAN TO 
1: GET MERCHANT AID 
APPROACH Approach the merchants of your town with your 

MERCHANTS GENE AUTRY DAY plan. Tell them about its sen- 

sational success in Trenton, N. J. Tell them what 

it did for the merchants, the theatre and the city. Stress that they 

must have Gene Autry merchandise in stock and that they have to 

promote it vigorously. Show them the list of manufacturers of Autry- 

endorsed merchandise on the back cover of this book and get them 

to order enough goods to make promotional activity worthwhile. 

AUTRY DAY Line up the merchants to form a GENE AUTRY 

COMMITTEE DAY committee to supervise the development 

and execution of the affair. Each merchant should 

be assigned to a particular task. You should take an active part in all 

operations and co-ordinate the work of the committee. 

2: PROCLAMATION 
Once your GENE AUTRY DAY committee is functioning, call on the 

mayor and get him to issue a Gene Autry Day Proclamation (see 

Trenton's proclamation on the back cover of this book). In addition, 

interest the mayor in taking an active part in the event. His presence 

at your parade and other celebrations will not only lend prestige, but 

give you added publicity angles. 

7 SOOGOSS SOS SSS ‘ 

3: Start Parade Plans 
PARADE After the mayor has proclaimed GENE AUTRY 

PERMIT DAY. get the proper authorities to issue a par- 

ade permit. Be sure the permit gives you per- 

mission, not only for foot marchers, but for mounted riders 

and horsedrawn and motor vehicles as well. 

CIVIC Then visit the city departments and business asso- 

HELP ciations—Chamber of Commerce, Rotary, etc.— 
PDOGS OSS SS SOS SSSS for their help. Try to get the city to erect a review- 

ing stand at the end of the line of march. (In Trenton, they had 

599995 
a reviewing stand in front of the city hall where the parade 

ended!) 

4: ANNOUNCE THE EVENT 
After your proclamation and parade permit are set, send out your 

first publicity releases. Run a teaser trailer to tell your patrons about 

GENE AUTRY DAY with a "Watch This Screen for Further An- 

nouncements'’ pitch. All publicity should make clear that everybody 

is welcome to enter the activities and that it's all FREE! 

5: STORES, NEWSPAPERS 
WINDOW Get together with the retail merchants of your town 

DISPLAYS nd start planning window displays. (See page 3 for 

photos of some of the displays installed by Trenton 

merchants for their GENE AUTRY DAY.) See that the retailers are 

supplied with stills and poster paper for their displays. Try to get 

credits in all windows, but in any event, make sure that the windows 

show prominent plugs for GENE AUTRY DAY, the parade and prizes. 

(See paragraph 8 and also illustrations of special promotion material 

on the back cover.) 

CO-OP Start working on the co-op newspaper advertising. Or- 

ADS ganize special pages or double trucks in your city's news- 

papers with all the cooperating merchants and the theatre 

taking space. (See illustrations on page 3 for Trenton's handling of 

the co-op newspaper ads.) Each newspaper should contribute space 

for streamer headlines across all pages to tie the ads on those pages 

together. Each ad should plug GENE AUTRY DAY, the parade and 

the prizes, and contain credits for your Gene Autry picture. 

6: PRIZES, CONTESTS 
PARADE Worthwhile prizes for any contests sponsored by your 

PRIZES GENE AUTRY DAY committee should be lined up far 

in advance. Everybody involved should share in making 

a prize jackpot that is as large and as attractive as possible to 

attract maximum attention to the contests. The jackpot can consist 

of Gene Autry merchandise, U.S. Savings Bonds, cash, theatre guest 

tickets and any items that can be promoted. In the parade competi- 

tions, you can award prizes for any or all of the following: 

Best Bands in the Parade. 

Best Mounted Cowboys and Best Mounted Cowgirls. 

Best Little Cowboys and Cowgirls Under 8 Years of Age. 

Best Little Cowboys and Cowgirls Over 8 Years of Age. 

Most Novel Horsedrawn Vehicle (or Best Decorated). 

Most Novel Motor Vehicle (or Best Decorated). 

Best Decorated Bicycle, Scooter or other Children's "Vehicle." 

Best Decorated Baby Buggy. 

Best Float in the Parade (Not Sponsored by Cooperating Merchant). 

Best Pet in the Parade (Dog, Cat, Monkey, Pony, Goat, etc.). 

OTHER Cooperating newspapers can conduct Gene Autry 

CONTESTS Coloring Contests, Gene Autry Drawing Contests 

and other contests described in the regular press- 

books for Gene Autry Columbia pictures. The following mats are 

available from National Screen Service for newspaper contests: 

"Riders of the Whistling Pines" Mat 2-D (2 cols.) and 3-A (3 cols.): Find Hidden 

Riders Contest. 

"Loaded Pistols’ Mat 2-D: Drawing Contest. 

The Big Sombrero" Mat 2-A: Color-In Contest. 

"The Last Round-Up" Mat 3-B: Find Hidden Faces Contest. 

Below you will find other contest suggestions suitable for newspapers 

and radio or television stations. Additional ideas can be worked out 

to fit your local situation. 

A contest on the co-op ad newspaper pages should stir up plenty of interest in your 
affair and stimulate the reading of those pages. Ask readers to count the number of 
times Gene Autry's name is mentioned on those pages and reward those whose count 
is most accurate and whose answers come first. 

Short essay contest on "Why Gene Autry Is a Great American." 

For a musical contest, a disc jockey can play Autry records and ask listeners to iden- 
tify the songs and write a short note on which tune they like best. 

For television, a master of ceremonies can show stills from Autry films, give each a 

number and ask viewers to name the film. 

PSSSSS POSS SS OS SSO SSO SOS OS SO SSIS SSOP SOS SSS 
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7: Awarding Prizes 
The prize-winners should be selected by a committee of 

judges made up of city officials and prominent local business 

Seas : 

SISOS SOS SSS SSS SSS SSS 

SSOSSSSSSS 

s 

men or celebrities. The winners should be given certificates 

entitling them to their prizes and they should be asked to ap- 

pear on the stage of your theatre to get their awards. This 

will make an interesting program and bring people into your 

theatre. 
GOSSOOS SSSI OOS SSS: 

OS 



ORGANIZE YOUR OWN GENE AUTRY DAY! 
8: PARADE PROMOTIONS 
As soon as your parade contests are lined up and the prizes set, get 

to work promoting the parade in your theatre, stores and newspapers 

and over radio and television stations. Here's how: 

40" x 60" lobby display (see back cover) and special screen trailer. 

GENE AUTRY DAY committee should prepare window streamers and cards for 
store display. (See back page for samples of those used in Trenton.) 

Make up entry blanks for the parade. (Back page contains sample entry form.) 

Publicity releases to all newspapers and radio stations. 

All special material should stress the prizes and can be illustrated 

with a Gene Autry photo (4-column mat Gene Autry 4A or Still No. 

Gene Autry 7 on back page). 

9: STORE PROMOTIONS 
CONTEST !n addition to the general contests sponsored by the 

IDEAS GENE AUTRY DAY committee, cooperating stores 

can run their own contests and promotions along the 

lines suggested below: 

Music stores can run contests which revolve around Gene Autry records. 

Other stores might use contests featuring their own Gene Autry merchandise. A 
store selling the Gene Autry Rodeo Hat can put a hat full of empty cartridges in its 
window and ask passersby to guess "How Many Cartridges in the Hat." 

Other contests suitable are lucky number contests, lariat twirling contests, coloring 
contests, drawing contests, etc. 

PENNANTS, Merchants might offer Gene Autry pennants and 

BUTTONS buttons to youngsters who come into their stores. 

Pennants and buttons can be obtained from Kim 

& Cioffi (address listed on back cover of this manual). 

10: THEATRE PROMOTIONS 
Merchants in your town will benefit from GENE AUTRY DAY pro- 

motion because youngsters will have to buy the Western merchan- 

dise to compete for parade prizes. Trenton stores experienced a 

definite upswing in business in Gene Autry merchandise during the 

week before GENE AUTRY DAY. The theatre, however, must capi- 

talize on the promotion immediately after the parade. 

On GENE AUTRY DAY, the theatre should offer free Gene Autry fan photos to all 
youngsters who come to see the Autry attraction. (8" x 10'' autographed Autry fan 
photos in color are available at $6.50 per thousand from: Columbia Pictures Corp., 
Publicity Department, Room 903, 729 Seventh Ave., New York 19, N. Y. Payment 
must accompany order to avoid bookkeeping expense as these fan photos are being 
sold at cost.) 

In addition, the theatre can offer door prizes of Gene Autry merchandise or complete 
Gene Autry outfits. This merchandise should be supplied by a cooperating store or 
stores in return for store publicity in the theatre's announcements. 

The theatre should have a sound truck at the end of the parade blaring forth this an- 
nouncement: ''Now That You've Seen the Gene Autry Parade, Come to the State 

Theatre and See Gene Autry in (Picture Title). A Complete Gene Autry Outfit Will 
Be Given to Some Lucky Youngster After Each Show! An Autographed Gene Autry 
Colored Photo Will Be Given Free to Every Youngster Attending the State Theatre 
Today!"" (Credit the store or stores contributing the Autry merchandise for your 
prizes.) 

11: CIVIC DRIVE TIE-UP 
As a means of getting added publicity and as a way of getting per- 

mission to use street banners and street pole cards, tie up with a civic 

drive, such as a U. S. Savings Bond Drive, Community Chest, etc., 

or with a recognized agency combatting juvenile delinquency. See 

the back cover of this book for an illustration of the street pole card 

used in Trenton connecting GENE AUTRY DAY with the U.S. Sav- 

ings Bond Drive. Invite any group with which you tie up to enter a 

float in the parade and see that any publicity sent out by them plugs 

GENE AUTRY DAY. 

12: Keep Publicity Going 
Keep feeding publicity to the newspapers and radio and tele- 

vision stations as things develop. 

IN THE NEWSPAPERS 
Take special pictures for paper breaks. A Western-dressed youngster can pose with 
the mayor. Take pictures of parade entries in the different classifications. Photos of 
girls in Western wear on or near horses make good copy, as do pictures of members 
of local Gene Autry Fan Clubs. Try to get a newspaper break every day in each 
newspaper as you build up to GENE AUTRY DAY. 

VIA RADIO AND TELEVISION 
Get radio station disc jockeys to play Gene Autry records on their programs and 
give you plugs for GENE AUTRY DAY and all that it involves. Get hillbilly and 
Western groups on both radio and television to sing and play songs identified with 
Gene Autry with mention of the festivities that are going to take place. Radio and 
television news programs should be kept supplied with the latest developments so 
that they can spread the news and plug GENE AUTRY DAY. 

13: WELL-VARIED PARADE 
Aim to get diversified entrants to make the parade an interesting 

spectacle. You should have a color guard, several bands, children 

and grown-ups dressed Western-style marching on foot, mounted 

cowboys and cowgirls, decorated horsedrawn and motor vehicles, 

stagecoaches, decorated bicycles, floats entered by cooperating 

stores, Boy Scouts, Girl Scouts, Sea Scouts, etc., and mounted groups 

from dude ranches and riding academies. The parade should be 

headed by a corps of ushers carrying a large sign reading: GENE 

AUTRY DAY. 

14: GET POLICE HELP 
See that the city supplies adequate police help on the day of your 

parade. The officers should keep order among the spectators, super- 

vise traffic and police the crowds during the selecting of the prize- 

winners, etc. Police cars and motorcycle police can also take part 

in the parade, itself. 

15: DECORATE STREETS 
Arrange to have the streets along the line of march and in the bus- 

iness sections of town decorated a few days in advance of your 

GENE AUTRY DAY parade. Banners and pennants will help make 

for a festive atmosphere. Also make special GENE AUTRY DAY 

banners for parade entrants to carry at the head of each group. 

Gene Autry pennants (available from Kim & Cioffii, address listed on 

back cover of this book) can be given to youngsters as they enter 

the line of march. 

16: KEEP CHECKING BACK 
As you progress with your promotion, keep checking back over this 

step-by-step story to make sure that you are not passing up anything 

that will help to make your GENE AUTRY DAY the sensational suc- 

cess it can and should be. 



Gene Autry Licensees Make up your own GENE AUTRY DAY promotion pieces 

along the lines of these illustrated items! Local merchant cooperation is essential 

to the success of your “Gene Autry Day’ promotion. Here’s a complete 

list of manufacturers of Autry-endorsed merchandise. The merchants in 
your town should contact them as soon as you start planning your ‘Gene 
Autry Day” to make sure that they have the necessary merchandise and 
promotion material on hand in plenty of time. 

PARADE POSTER FOR STORE WINDOWS 

OFFICIAL GENE AUTRY DAY NOUS Ee ee 

PARADE DATE 

ENTRY BLANK TIME 

Gene Autry Day Committee, 
c/o Manager, RKO Capitol Theatre, Trenton, N.J. 

| will take part in Trenton’s Gene Autry Day Parade 
on Saturday, May 28th, at 10:30 A.M. | will be on 
hand at the Stacy-Trent Hotel at 10:00 A.M. so that 
the parade can start at 10:30 sharp. 

PLEASE STATE ON THE LINES BELOW WHETHER 
YOU WILL MARCH ON FOOT, DRIVE A MOTOR OR 
HORSEDRAWN VEHICLE, RIDE A HORSE OR 
PONY, BE PART OF A GROUP OR ORGANIZATION, 
ETC., AND WHETHER YOU WILL WEAR A 
WESTERN COSTUME. 

NAM AGESS SEX SS 
(print) 

ADDRESS, TOWN 

LIST OF PRIZES GOES HERE 

PARADE ENTRY BLANK 

p STILL 
y mat AN / 5 4 

GENE AUTR RADE WINDow STREAMER RINT Ee, b sags) 
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WALLETS: 
Mr. S. E. Knee, 

Aristocrat Leather Products, Inc. 

292 Fifth Ave., New York 1, N.Y. 

GUITAR PENCILS: 
Mr. Gene Cobb, 

The Bla-Co Co. 
4375 Penrose St., St. Louis 15, Mo. 

COWBOY TIES: 
Mr. Henry Bodek, 
Bodek Cravat Co. 

47 Orchard St., New York 2, N.Y. 

RODEO SUITS: 
California Ranch Wear, Inc. 

1401 S. Broadway 
Los Angeles 15, Calif. 

POLO, SWEAT SHIRTS: 
J. T. Flagg Knitting Co., Inc. 

Florence, Ala. 

COWBOY BOOTS: 
Graham-Brown Shoe Company, 

Dallas 2, Texas 

COWBOY DRESS PANTS: 
Mr. Jacob |. Greenstone, 

Greenstone-Stern Co., Inc. 

230 Fifth Ave., New York, N.Y. 

HOLSTERS, COWBOY SUITS: 
Mr. Milton Henry, M. A. Henry Co., Inc. 
1107 Broadway, New York 10, N.Y. 

Also: M. A. Henry Co., Ltd., 

Box 301, Scarboro Junction, Ontario 

HOME MOVIES: 
Mr. T. H. Emmett, Pres. 

Hollywood Film Enterprises, Inc. 
6060 Sunset Blvd., Hollywood 28, Calif. 

TOY TELEVISION SETS: 
Hollywood Toy Television Corp., 

1259 S. Talman Ave. 
Chicago 8, Ill. 

PAJAMAS, WESTERN SHIRTS: 
Mr. David Jablow, 

I. Jablow & Co. 
1107 Broadway, New York 10, N.Y. 

PISTOLS: 
Mr. Lewis S. Bixler, Jr., 

Kenton Hardware Co., Kenton, Ohio 

NOVELTY FLAGS, BUTTONS: 
Kim & Cioffi 
916 Arch St. 

Philadelphia, Pa. 

HAIR BRUSHES: 
Mag’s Co. 

163 Myrtle Ave., 
Brooklyn 1, N.Y. 

COLUMN FEATURE: 
Mr. Elmer Roessner, 

McClure Newspaper Syndicate, 
75 West St., New York 6, N.Y. 

WESTERN SCARFS: 
Mr. Edward Glick, 

Miller & Co. 
1636-40 Lawrence St., Denver, Colo. 

HATS: 

Mr. Marvin Sugarman, 
Miller Bros. Hat Co., Inc. 

719 Broadway, New York 3, N.Y. 

GLOVES: 
Mr. William A. Nolan, Nolan Glove Co. 
425 Fourth Ave., New York 18, N.Y. 

TOOTH BRUSHES, POWDER: 
One Use Tooth Brush Corp. 

3118 West Magnolia, Burbank, Calif. 

WOOLEN SWEATERS: 
Mr. William Stern, 

Pickwick Knitting Mills, Inc. 

39 West 29th St., New York 1, N.Y. 

BOOKS: 
Mr. Lloyd E. Smith, 

Western Printing & Lithographing Co. 
(Whitman Publishing Co.) 

1220 Mound Ave., Racine, Wisc. 

BOYS’ BELTS, SUSPENDERS: 
Mr. Irving Slifka, 

M. Slifka & Sons, Inc. 
275 Seventh Ave., New York, N.Y. 

COMIC BOOKS: 
Mr. Russ Tippet, 

Dell Publishing Co. 
261 Fifth Ave., New York, N.Y. 

WATCHES: 
Mr. Lou Henry, 

Wilane Trading Co. 

93 Nassau St., New York 7, N.Y. 

JACKETS, SHIRTS, JEANS: 
J. M. Wood Mfg. Co. 

Box 1517, Waco, Texas 

RECORDS: 
Mr. Don Law, 

Columbia Records 
1473 Barnum Ave., Bridgeport, Conn. 
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